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Scenarios analysis and 
stress testing
Climate-specific, different 
to banks current processes

Granular specific risks
Not country-wide 
macroeconomic tests and 
testing the specific property 
securities within the 
portfolio

Household economic 
impacts

From the climate 
changing and our efforts 

to decarbonise

Physical and transition 
risk

Beyond traditional 
security assessments of 

credit risk
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• Transition to a net 
zero economy 
impacts on 
borrower’s 
employment and 
income

Transition

• Changing climate 
drives up the cost 
of insurance 
making it 
unaffordable

Uninsured risks

• Home insurance 
fails to cover 
climate-related 
perils such as 
coastal hazards or 
heat stress

Unaffordable today

• Customer does not 
purchase insurance 
because it is 
unaffordable

Unaffordable future
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Governance

Strategy

Risk 
Management

Metrics 
and 

Targets



TRANSPARENCY

MARKET 
SENSITIVITY
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